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INSIDER TIPS 

ON DOING 

GREAT RADIO 

INTERVIEWS 

 

Burke Allen recently 
hosted a one hour  

interview with JC Fer-
nandez, the Executive 
Producer of CBS  
Radio’s KMXB Las 

Vegas “Mark and Mer-
cedes” morning show.  

 
On the call, JC gave 
lots of terrific insider 
information on how to 
get producers inter-
ested in interviewing 
you, the best methods 
to use to pitch produc-
ers, how to give great 
interviews and lots 

more. 
Check it out at: 

  
http://teleseminars. 
speakermatch.com/

event.asp?
e=15183345  

  

Allen Media Strategies welcomes our guests and 
clients to Washington, DC October 22nd-24th for 

our in-studio, learn-by-doing Media Mastery 
Weekend!  Learn more about this fantastic media 
training at www.mediamasteryweekend.com.   

Talent Tips   

 

October 

2010  

Oftentimes, we are asked by clients and others for 
assistance in creating a radio or television show  
featuring themselves.   
 
Having your own show can be a great promotional 
and marketing tool. However, in order for you to  at-
tract a listening or viewing audience on a consistent 
basis, there are several important factors to con-
sider, including: 
 
* Can you repeatedly put an interesting, unique and 
compelling  show together that will stay fresh enough 
to entertain the same audience (while simultane-
ously building new audience additions)?  In many 
cases, it makes more sense for you to do  interviews 
with different media outlets using the same or similar 
material over and over again, than to have to 
“recreate the wheel” for each new show.   
 
* Do you have the skill set to create a program struc-
ture that attracts and maintains listeners for viewers 
from a specific target demographic? 
 
* Can you give people a strong reason to listen or 
watch your program that will somehow enhance their 
quality of life (inform, educate, and entertain)? 
 
* Do you possess sufficient resources to effectively 
market and promote the program , both on your own 
airwaves and elsewhere, in order to attract and then 
continue to build on that audience base? 

SHOULD YOU DO YOUR OWN SHOW? 
We recently saw a DVD 
of one of comedian Chris 
Rock’s highly rated HBO 
specials.  In it, Chris 
uses quick editing tech-
niques to show him  
performing the exact 
same show in 3 different 
outfits.  And, we mean 
EXACTLY the same 
show, down to his inflec-
tion and hand gestures.   
 
Surely a comedian with 
over 20 years in the  
industry has so much    
material that he wouldn’t 
have to repeat it, right?   
 
The reason that Chris 
Rock and other very  
successful entertainers 
and marketers use the 
same material repeatedly 
is that they have honed 
their presentation down 
to the absolute best   
content.  They know that 
it will “kill” every time 
they use it.   
 
You should do the same 
with your media inter-
views; once you settle on 
your main talking points 
for a topic, practice them 
out loud and polish them 
to the very best they can 
be every time you’re 
given an opportunity to 
get free media exposure.    
 
By the way, you can 
check out a great picture 
of Burke Allen and Chris 
Rock “back in the day” at 
allenmediastrategies. 
com.     

In the month of October, most local and national  
media attention will be focused on the final sprint  
towards the mid-term elections, as well as the current 
economic crisis and it’s effect on both Wall Street 
and Main Street.  At the end of the month, many 
health, family and spirit media outlets will also look 
for Halloween and trick or treating angles. 
 
Can your area of expertise speak to any of those topics in some 
way?  If not, it will be very difficult for you to secure interviews.   
Remember, the goal is to GET the media exposure.  Once you  
secure the interview, then you and the outlet can work in plugs for 
your book, product, cause, etc.     


